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South West Screen Media Literacy Strategy 2007/08
Introduction

The purpose of this paper is to set out South West Screen’s position in relation to the media literacy agenda and our framework for strategic response.  

1
What is Media Literacy - definition and aims

Media literacy may be defined as an increased “ … awareness of the many forms of media messages encountered in everyday lives.  It should help citizens to recognise how the media filters its perceptions and beliefs, shapes popular culture and influences personal choices.  It should empower [people] with the critical thinking and creative problem solving skills to make them judicious consumers and producers of information”.  European Commission

In today’s media-rich world we have access to more media than ever before.  There are over 300 channels across digital, satellite, internet and cable in the UK.  13.9 million homes have internet access and 69% of these now have broadband.  More than 60 million bloggers worldwide share their thoughts.  How we trust the media we consume is now centre-stage.  But what skills, knowledge and understanding actually constitute a media literate person?
Although most people are already avid media consumers, not everyone necessarily has the skills to understand or to question media, or has the know-how to express his/her own ideas through it.  South West Screen, through its range of activities, wants to offer everyone the choice to communicate, create and participate fully in today's fast-moving world.  This will help create a society in which everyone is enfranchised and articulate, whatever their economic, social or cultural background.  

Media literacy as a term can be used in different ways and South West Screen has endeavoured to come up with its own definition.  However, the British Film Institute’s articulation of its approach to, and the learning outcomes expected of, media literacy provides a clear direction:

1. the acquisition of critical skills in interrogating, analysing and evaluating moving image media products;

2. a broad viewing experience ensuring that learners have encountered many different types of moving image media from different sources;

3. creative skills in making meaning with moving image media.

The BFI definition recognises that people will only become fully media literate if they have the opportunity of engaging at all three levels.  This is endorsed by South West Screen and we have therefore taken the definition above as the basis of our Media Literacy Policy.
2
Media Literacy strategy for 2007/08
South West Screen’s Role

Media literacy is already embedded in all areas of our work, but whilst we are active in this area a key challenge to South West Screen is to illustrate better how these projects inter-link and form part of a coherent forward strategy.

Given the differing focus of some of the stakeholders, and the “elastic” definition of media literacy, we have decided to define a clear role for South West Screen and our engagements.  This will incorporate three elements:

Campaigning

South West Screen will use its position to lead the debate around media literacy, ensuring profile for the issues, embedding media literacy in regional strategies and programmes and highlighting associated projects. We will campaign to influence local stakeholders and education providers and create initiatives (or highlight the media literacy element of current work) to drive understanding of media literacy, clearly articulating the impact they deliver.
Infrastructure
South West Screen will seek to develop a regional infrastructure that supports and grows better informed, engaged and media literate citizens. We will work with partners to support and link together networks and centres of excellence which deliver and develop media literacy. 

Access
South West Screen will work to increase access across the South West, so that more people are able to participate in creating, watching and understanding film and moving image content. We will aim to ensure that audiences have access to a broad range of viewing experiences and that all communities and individuals have the opportunity to become engaged. We will create projects to use, share and foster understanding of moving image content across the region - utilising new technologies as tool to enable wide public participation, access and visibility.
For more information and details of project activity, contact Alison Bown 0117 952 9977
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